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Appendix I: Supplier Profiles Ai
Zigong Industrial Pump Ai.2
Anhui Sanlian Pump Industry Ai.4
Guangzhou Foshan Pump Factory Ai.6
Nanjing Lanshen Pump Manufacturing Group Ai.8
Hubei Yangtze River Pump Ai.10
Dandong Colossus Group Ai.12
Dalian Deep Blue Pump Ai.14
Xiangfan 525 Pump Industry Ai.16
Chongqging Pump Ai.18
KSB Shanghai Pump Ai.20
Hebei Hongye Mechanic Ai.22
Shanghai Power Equipment Manufacture Ai.24
Shanghai Nikkiso Non-Seal Pump Ai.26
Argal Ai.28
WILO Ai.30
Liancheng Group Ai.32
Yantai Shengquan Pump Ai.34
Pentair Water Ai.36
Yantai Hengbang Pump Ai.38
Tangshan Pump Ai.40
Hebei Hengsheng Pumps Ai.42
Changsha Pump Ai.44
Changsha Swan Industrial Pump Ai.46
Shandong Huacheng Group Ai.48
Guangzhou Baiyun Pump Ai.50
Hangzhou Nanfang Pump Industry Ai.52
Shandong Bobeng Technology Ai.54
Shandong Shuanglun Group Ai.56
Shijiazhuang Kingda Pump Industry Group Ai.58
EBARA Machinery(China) Ai.60
ITT Ai.62
Shanghai Pump Manufactured Ai.64
Yangjiangshi Xinli Industry Ai.66
Danai Pumps Ai.68
Tianjin Pumps & Machinery Group Ai.70
Hubei Tianmen Pump Industry Ai.72
HSIS Ai.74
Xinxiang Pumps Ai.76
Anhui Line Electric Pump Ai.78
Jiangsu Haishi Pumps Manufacturing Ai.80
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Shanghai Panda Machine Ai.82
Xi'an Pump & Valve Plant Ai.84
Shanghai Shangbeng Pump Group Ai.86
Shandong Tongtai Group Ai.88
Kaiquan Group Ai.90
Shandong Zhangqiu Blower Ai.92
Shanghai East Pump (Group) Ai.94
Grundfos Ai.96
Guangzhou Guangyi Pump Ai.98
Jiangsu Yatai Pump & Valve Ai.100
Yixingshi Zeus Pump Ai.102
Jiangsu Zhenhua Pump Ai.104
Shenyang Blower Works Group Water Pump Ai.106
Shanghai Liansheng Pump Manufacturing Ai.108
Hangzhou Alkali Pump Ai.110
Zhongquan Group Ai.112
Appendix lI: Channel Profiles Aii
List of Contacts LoC
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