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ABB
Beijing BAIF-Maihak Analytical Instrument
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Dongfang Measure & Control (DFMC) Ai.8
Endress + Hauser Ai.10
Focused Photonics (Hangzhou) Ai.12
Guangzhou Yiwen Environmental Science Technology Ai.14
HACH Ai.16
Hebei Sailhero Environmental Protection High-tech Ai.18
Jiangsu Skyray Instrument Ai.20
Shenzhen Shiji Tianyuan Environmental Protection Technology Ai.22
SHIMADZU Ai.24
SICK MAIHAK (Beijing) Ai.26
SIEMENS Ai.28
SYCAMIN Ai.30
Talroad Environmental Protection Technology Ai.32
Thermo Scientific Ai.34
Universtar Science & Technology (Shenzhen) Ai.36
Wuhan Tianhong Instrument Ai.38
Yokogawa Ai.40
Appendix ll: Channel Profiles Aii
List of Contacts LoC
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