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Beijing Autoclaved Aerated Concrete (Jb 5t <l EE 1) ) A2
Beijing Beipao Juncheng Foam Plastic (b 5t by it ik SR R /) A4
Beijing Beipeng New Building Material (545 4116 5t LS B AL b4 A R 7)) A6
Beijing Haisheng Light Heat Insulator Factory (b 5t s MR A4 KL ) A8
Beijing Huiying Plastic ({5t 5E 38k A A 7)) A.10
Beijing Jingdu Shunfa Heat Insulator (b1 5T AR ARG R 7]) A12
Beijing Jingfengyuan Lightweight Building Material (At 5t 5 565 @ 64 A 7)) A.14
Beijing Jinghong Chengye Heat Insulation Material (1t 5 5t 2380 AR A1 5 FR A7) A.16
Beijing Modern Material (15t BUAC K1) A.18
Beijing Shuangdeli Thermal Insulation Material (At 583453 R -3 ARG B 23 7)) A.20
Changxing Ytong (K24 fHEA R 23 #]) A.22
Chengdu Nanbo Glass (J#&#lr BB B2 7)) A24
Fujian Guoneng (## &[5 GEBT L i 57004 K} ) A.26
Gevergel (Foshan) Engineering Glass (% &k (111 T FE B A PR A 7) A.28
Hangzhou Shield Extruded Plastic Foam (7T /45 /R4 55 ¥R A A TR 22 7)) A.30
Hebei Huamei Group (/1L 264 [4) A.32
Heilongjiang Kerui XPS (2 JEVT R HF 8 Rl ) ) A.34
Jiangyin Qiazi (YLPIG A A ) A.36

Nanjing Asahi- Jiantong New Building Materials (5 5 JEE B R @SR R 24 7])  A.38
Nanjing Faininger Extrusion Molding Equipment Manufacturing

(P E TR T RERH A BR 2 7)) A.40
Nanjing Owens Corning (5§ &L FR SCH R T 57 58 AT B2 7)) A42
Qinhuangdao Yaohua Special Glass (Z& 5 ¥ i He4% Fh i 55) A.44
Shanghai Great Asia (7% FilEgi A @A R A w)) A.46
Shanghai Shangfu Plastic Product (i 48 SRR & A FR A 7)) A.48
Shanghai Ytong (_F kA A B A7) A.50
Shenzhen Chuangyi Technology (IRYIIE 25 FH%) A.52
Shenzhen Topray Solar (YT #1 H B GEIEEH A PR A ) A.54
Sichuan Fengchao (VU)1]#& SR RBH A BRA 7]) A.56
Tianjin Great Asia (571 (HE) B B dE M B A 7]) A.58
Tianjin Heteng Building Material (55 44 il i A R 23 1) A.60
Tianjin Jinneng Solar Cell (K3 fE) A.62
Tianjin Nanbo Glass (it g 3¢ 3 545 B 23 /) A.64
Tianjin Tianzhu Material (KRS G PR A7) A.66
Tianjin Yaohua Pilkington (i A8 57 /R Gl TR 3% B A FR A 7)) A.68
Weihai BlueStar Glass (Jaiff i A B3 A6 B A7) A.70
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Weihai Zhongbo Photonics (Jgiff - 3%t H A R 23 7)) A72
Wuhan Huayu Group (&5 &#1) A.74
Xi'an City Anqing Plastic (74 %115 2 RIIA SR BR A7) A.76
Xinyi Glass(f5 X 3ers4 A R A 7)) A.78
Xi'an Huayao Construction Material (/42 % 22 47) A.80
Xinxiang Yingzi Building Material (37 Z S48 44 45 R 23 #]) A.82
Zhejiang Kaiyuan New Type Wall Material (#77TJF JCHi BB ARG B2 7)) A.84
Zhuozhou Lida Heat Preservation Building Material Company
(BN T RS ORil A PR DA A 7)) A.86
List of Contacts LoC
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